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DEAR COLLEAGUES,

It is essential for the success of our company to act responsibly and in compliance 
with the law. We, the Management Board of BURGER GROUP, set high standards for 
our own actions and those of each and every employee of the BURGER GROUP. This 
approach is integral to our corporate culture and is the reason why customers, 
shareholders, business partners and the general public place their trust in us. 
Even isolated violations of legal regulations could cause enormous damage to the 
BURGER GROUP’s excellent reputation, which we work so hard each day to uphold. 
As a consequence, each of you is obliged to act responsibly and in compliance 
with the law.
We are aware that the increasingly international nature of business and the large 
number and complexity of legal regulations increase the risk of laws being bro-
ken. For that reason, we have compiled this Legal Compliance Code. The Code is 
applicable globally at all sites operated by the BURGER GROUP. It is designed to 
help you to identify legal risks and avoid any violations of the law. The Manage-
ment Board requests that you read the Code carefully and adopt it as the binding 
standard for your conduct. In this way, you will be making a vital contribution to 
the success of the BURGER GROUP, both now and in the future. 
Because every single employee matters.

The BURGER GROUP Compliance
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The BURGER GROUP takes its ecological 
and social responsibilities very seriously. 
Based on its values and basic princi-
ples, the BURGER GROUP has created 
a corporate culture founded on trust, 
mutual appreciation and tolerance. 
This Legal Compliance Code is aimed at
compliance with legal requirements. 
The BURGER GROUP takes the neces-
sary measures to ensure that its ma-
nagement bodies, managers and staff 
act lawfully (“legal compliance”).
Responsible and lawful conduct is in-
tegral to our corporate policies and 
forms the basis for the long-term suc-
cess of our company. The applicable 
laws provide the binding framework 
for the BURGER GROUP’s wide-ranging 

Lawful and responsible conduct

business activities around the world. 
It is imperative for all employees to be 
familiar with and firmly committed to 
upholding compliance with applicable 
legal regulations. This is an important 
factor in defining the BURGER GROUP’s 
image in the eyes of the general public 
and, at the same time, helps to create 
trust in the BURGER GROUP’s products
and brands. This trust is absolutely es-
sential for the overall success of the 
company.
Violations of the law, on the other hand, 
can result in serious consequences for 
the company, such as fines or compen-
sation claims.  There is also the possi-
bility that the BURGER GROUP’s reputa-
tion could be damaged.

This Legal Compliance Code is designed 
to highlight the range and focus of rele-
vant legal requirements for the BURGER 
GROUP and to emphasize the binding 
nature of those requirements. The prin-
ciples set out in this document apply 
to dealings with colleagues, customers, 
suppliers, business partners and pub-
lic bodies alike. This Legal Compliance 
Code is applicable globally at all sites 
and for all divisions of the BURGER 
GROUP. In the event that additional bu-
siness or national requirements apply,
the Code may be supplemented by local
compliance programs.

The BURGER GROUP sells its products 
and services international, with sites in 
yet 4 countries. Its global activities are 
subject to a wide range of national and 
international legal regulations. By com-
plying with applicable legal regulations,
every employee acts in the interests of
the BURGER GROUP. Legal prohibitions 
and obligations must be observed in all 
cases, even if this may not always appe-
ar expedient or make commercial sense 
from the perspective of the individual 
or the company. Wherever there is any 
doubt, compliance with the law must 
always take priority. Every employee 
can rely on this principle.

RESPONSIBLE AND LAWFUL CONDUCT IS INTEGRAL TO OUR CORPORATE POLICIES AND 

FORMS THE BASIS FOR THE LONG-TERM SUCCESS OF OUR COMPANY



PRODUCTS, SERVICES AND CUSTOMERS

Our customers can rely on these ve-
hicles meeting all legal requirements, 
such as safety requirements and en-
vironmental laws. For this purpose, the 
BURGER GROUP monitors all relevant 
legal informations and integrates the 
resulting technical specifications into 
product- and process development. The 
BURGER GROUP has established suitable 
structures and processes to exercise its 
responsibility for product compliance.

Product safety is the basis for our com-
prehensive product responsibility. 
BURGER GROUP products are developed 

The legal framework

and manufactured under the strict go-
vernance of our quality management 
systems. We monitor our products in the 
market and follow up on observations 
relating to safety. When necessary, we 
notify the relevant authorities without 
delay and undertake the measures re-
quired to ensure our customers’ safety.

The BURGER GROUP’s international 
operations are subject to foreign trade, 
tax and customs legislation. As part of 
the process of running international 
operations and developing new mar-
kets, the BURGER GROUP must comply 
with many regulations pertaining to fo-

FAIR COMPETITION IS A FUNDAMENTAL PREREQUISITE FOR ACHIEVING SUCCESS 

The BURGER GROUP unreservedly acknowledges the principles of the market eco-
nomy and fair competition. We pursue our corporate objectives solely on the basis 
of our performance and in compliance with the relevant fair competition laws. We 
expect our competitors and business partners to do the same.

AGREEMENTS WHICH IMPAIR FAIR COMPETITION ARE STRICTLY PROHIBITED

The BURGER GROUP competes with other companies, not only in the sale of pro-
ducts, but also in development and the procurement of production materials. Any 
deliberate coordination of action restricting fair competition is prohibited, regard-
less of whether it is based on an agreement or informal discussions – even if these 
take place unofficially. It is important to avoid even the appearance of a violation.

Competitive Policy

reign trade, tax and customs legislati-
on. The BURGER GROUP is aware of its 
social responsibility to pay the approp-
riate tax and customs duties. Handling 
customer data carefully and in compli-

ance with the relevant statutory regu-
lations and contractual arrangements 
is essential for a trusting relationship 
with our customers.



THE BURGER GROUP TAKES RESOLUTE ACTI-

ON TO COMBAT BRIBERY AND CORRUPTION

Corruption is a global problem that 
uses tremendous economic damage. It 
hinders fair competition, since it does 
not generally allow the best supplier to 
compete on an equitable basis. As a re-
sponsible company, the BURGER GROUP 
takes a firm position on fighting cor-
ruption – and expects the same from its 
business partners. The basic principle 
is that benefits for business partners 
and journalists are only permitted wi-
thin appropriate limits.

Corruption Prevention

COMPLIANT BEHAVIOR REQUIRES EVERY EM-

PLOYEE TO SEPARATE PRIVATE INTERESTS 

FROM THOSE OFTHE COMPANY

Corruption frequently results from con-
flicts of interest, i.e. when professional 
activities are affected by private inte-
rests. The BURGER GROUP therefore 
urges all employees to avoid situations 
that may result in a conflict of interest. 
Potential conflicts of interest should
be discussed with the relevant manager, 
BURGER GROUP Compliance Committee 
Office or legal department responsible.

EVERY ORDER SHOULD BE AWARDED TO THE 

BEST BIDDER – OBJECTIVE CRITERIA MUST 

ALWAYS FORM THE BASIS FOR NEW BUSI-

NESS RELATIONSHIPS

Business relations must always be en-
tered into, or continued, on the basis 
of objective criteria, e.g. quality, price, 
technical specifications and the reliabi-
lity of the business partner concerned. 
Commercial and personnel decisions 
and advice or recommendations from 
BURGER GROUP employees must not be 
influenced by private interests and/or 
relationships, nor should they be moti-
vated by tangible or intangible advan-
tages. It is important to avoid even the 
appearance of impropriety. 
The same applies in reverse: As BURGER 
GROUP, we convince our business part-
ners through our products and services 
– not by offering undue advantage.

EMPLOYEES OF THE BURGER GROUP MUST 

NOT ACCEPT, DEMAND, OFFER OR GRANT 

ANY PERSONAL ADVANTAGE IN CONJUNCTI-

ON WITH THE ACTIVITIES THEY PERFORM

ON BEHALF OF THE COMPANY

Employees are not only prohibited from 
accepting or granting advantages in 
the form of direct financial gratuities, 
but also other advantages, benefits or 
favors (e.g. invitations and gifts), which 

could affect the professional objectivi-
ty of the person in question. For that 
reason, monetary and nonmonetary 
benefits that go beyond customary and 
reasonable business practice must be 
refused. The same applies to benefits 
for associated persons, such as family 
members or close friends.
Non-compliance with these principles 
cannot be justified by the behavior of 
others with the excuse that “everybody 
does it”. 
To help its staff evaluate what is custo-
mary and reasonable, the BURGER  
GROUP sets value limits and defines 
other criteria. These assessment crite-
ria apply, for example, both to exten-
ding and accepting benefits, such as 
gifts, business hospitality and events. If
higher-value benefits are involved, it is 
mandatory to obtain the prior approval 
of the relevant manager.

TRANSPARENT AND RELIABLE BUSINESS 

RELATIONSHIPS ARE A KEY FACTOR IN COR-

RUPTION PREVENTION

Accordingly, we also expect our sup-
pliers to take responsibility for preven-
ting corruption. The BURGER GROUP 
therefore implements a structured pro-
cess of Compliance Due Diligence for 
selected business partners.



WE STRICTLY COMPLY WITH DATA PROTECTI-

ON REGULATIONS

The use of innovative information ech-
nologies raises many questions concer-
ning the right of individuals to determi-
ne how their personal information may 
be used. We consider this right to be 
of immense importance. The BURGER 
GROUP takes data protection issues 
into account when handling the per-
sonal data of its customers, employees 
and business partners. 
Personal details are only recorded, pro-
cessed or used if this is permitted by 
law or if the person involved has given 
permission. We are committed to the 
principles of sparing use of personal 
data and transparency in data proces-
sing. This approach ensures a consis-
tent and appropriate level of data pro-
tection throughout the BURGER GROUP.

Data Protection

THE DIVERSITY AND UNIQUENESS OF OUR 

EMPLOYEES DRIVES THE PERFORMANCE 

AND INNOVATIVE STRENGTH OF THE BURGER 

GROUP

The BURGER GROUP has a committed 
and competent workforce. Each mem-
ber of the workforce is respected as 
an individual. Accordingly, the way in 
which we work with each other is cha-
racterized by appreciation, mutual un-
derstanding, openness and fairness.

DISCRIMINATION AND HARASSMENT

ARE NOT TOLERATED

No one shall be disadvantaged, favored 
or harassed as a result of race, ethnic 
origin, skin color, nationaity, sex, reli-

Mutual Esteem & Non-DiscriminationOCCUPATIONAL SAFETY AND HEALTH MA-

NAGEMENT ARE TOP PRIORITIES

Worker protection and occupational 
health and safety provisions must be 
strictly observed to prevent health ha-
zards. Safety at work is a primary duty 
of each and every individual. Managers 
are important role models in this res-
pect. We plan and operate our facilities 
in strict compliance with safety regula-
tions. This reduces the risk of accidents 
and ensures that our systems operate 
smoothly. Managers must be aware of 
their responsibility with regard to saf-
ety at the workplace. They must ensure 
that the employees who work in a faci-
lity are carefully selected and properly 
trained.

Workplace Safety

gion or beliefs, disability, age, veteran 
status, sexual orientation or other cha-
racteristics that are protected by law. 

All forms of workplace harassment, in-
cluding sexual harassment, are stric-
tly prohibited. Everyone has the right 
to be protected from harassment, no 
matter if the alleged harasser believes 
that his or her behavior is acceptable 
or whether the alleged victim would be 
capable of avoiding the harassment.
It is every manager’s duty to set an ex-
ample by their own behavior and to en-
sure that the area for which they are re-
sponsible is free of discrimination and 
harassment.



COOPERATION WITH AUTHORITIES MUST BE BASED ON MUTUAL TRUST AND CONSIDERATION, 

FOLLOWING THE RELEVANT PROCEDURAL REQUIREMENTS

The BURGER GROUP strives to work with government bodies and other public au-
thorities on the basis of full cooperation and transparency. We consider it import-
ant that the authorities adhere to legally established procedures for investigations 
and other official activities. It is an integral and legitimate aspect of the BURGER 
GROUP’s dealings with authorities that we exercise our procedural rights. 

Dealing with Authorities

Innovation, know-how and experience 
are key to the BURGER GROUP’s success 
in developing and creating attractive 
products and services. To maintain our 
competitive edge, these innovations 
and capabilities must be safeguarded 
against imitation by  thers. The BURGER 
GROUP’s brands, which are among the 
most valuable in the world, must also 
be protected.
In the field of engineering and design, 
the BURGER GROUP uses the legal op-
tions available to protect innovations, 
primarily by securing intellectual pro-
perty rights  To this end, the patents de-
partment needs to be informed about 
relevant innovations in the various 
fields throughout the BURGER GROUP.
Individual responsibility in handling 
confidential information. 

Protection of Company Assests

When working with suppliers, develop-
ment partnersand clients, it is essential 
that we protect the BURGER GROUP’s 
confidential information, know-how 
and business secrets. Special care 
should be taken when exchanging in-
formation via electronic networks. Data 
and other information which becomes 
known to an employee while working 
for the company may only be used as 
authorized. Before disclosing any such 
information to persons inside or outsi-
de the company, it is the responsibility 
of each individual to ensure that the re-
cipient is entitled to receive such data 
and information. Depending on the sig-
nificance of the information, additional 
safety measures may be required, such 
as confidentiality agreements or audits.

THE BURGER GROUP TAKES RESPONSIBILITY FOR THE ENVIRONMENT

Long-term success can only be achieved through sustainable business practices. 
Environmental law provides binding standards for the BURGER GROUP in this area. 
All employees responsible for facilities and activities that can have an impact on 
the environment are aware of their special responsibility for compliance with en-
vironmental law. 

Environmental ProtectionINNOVATIONS, BRANDS AND INTELLECTUAL PROPERTIES MUST BE PROTECTED



COMPLIANCE WITH THE APPLICABLE LAWS 

IS THE PERSONAL RESPONSIBILITY OF EACH 

INDIVIDUAL EMPLOYEE

All BURGER GROUP employees are re-
quired to adhere to this Legal Compli-
ance Code and adopt its principles as 
the binding standard for performance 
of their day-to-day work duties. This 
requires them to actively and regularly 
inform themselves.
All managers must ensure that this 
Code is observed in their area of res-
ponsibility. All managers are required 
to inform their staff of the content and 
significance of the Legal Complian-
ce Code and to “sensitize” staff to the 
Code. Managers must do everything 
within their power to help staff to act 
lawfully. Any indications of violations of 
the law must be rigorously investigated. 

Managers must, at regular intervals and 
on their own initiative, verify complian-
ce with the law and communicate regu-
larly with staff on this issue. This is the 
only way to ensure that the principles 
set out in this Code will be followed on 
a day-to-day basis. 

BURGER GROUP MANAGERS SERVE AS ROLE 

MODELS FOR VALUES, INTEGRITY, AND COM-

PLIANCE

They avoid personal conflicts of interest 
in doing so. Managers promote a com-
pliance culture based on trust, trans-
parency, and appreciation. They signal 
to their team that they take compliance 
risks seriously and that relevant infor-
mation is of tremendous value in pro-
tecting the company. In their dealings 
with staff, managers are always open 

Implementation of 
the Legal Compliance Code

to discussion and different opinions. 
When risks are identified, they initiate 
the required changes and proceed in a 
transparent and prudent manner. Staff 
and managers must know and adhere 
to the BURGER GROUP’s internal regu-
lations.

THE BURGER GROUP DOES NOT TOLERATE 

VIOLATIONS OF THE LAW BY ITS EMPLOYEES

Culpable violations of the law commit-
ted by employees while working for the 
BURGER GROUP may result in sanctions 
or even termination of employment.
Division heads and heads of National 
Salesand Financial Services Companies 
form a company-wide network of Com-
pliance Responsibles, which plays a key 
role in the BURGER GROUP. In this fun-

ction, they are instrumental in imple-
menting compliance guidelines in their 
area of responsibility and report to the 
BURGER GROUP Managbment Board.

BURGER GROUP EMPLOYEES MAY REACH 

OUT TO THE MANAGMENT BOARD

The BURGER GROUP also offers its staff 
the option of submitting information 
relating to possible violations of the 
law within the company on an anony-
mous and confidential basis via there-
fore installed letterboxes.  
Compliance with, and implementation 
of, this Code is monitored at regular in-
tervals across the whole of the BURGER 
GROUP Compliance with, and imple-
mentation of, this Code is monitored 
regularly.
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